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FUTURO DO
TRANSPORTE

PADROES DE DESENVOLYV;
NO TRANSPORTE DE

MENTO E INOVACAO
BENS E PESSOAS

MEMBERS’ REERT 1/2018
COPENHAGEN INSTITUTE FOR FUTURES STUDIES
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EXPEDICAO ANTECIPADA

—

"1 amazoncom

.. BEFORE
YOU BUY THE PRODUCT




Copenhagen Institute for Futures

Studies
Instituttet for Fremtidsforskning

Decisions case

Superfluous decisions - delivery
| of toilet paper when you need |It.

o A Wi-Fi connected button that re-orders the consumer’s
| favorite toilet paper, when the consumer runs out and

ease the consumer from the option to chose between
multiple kinds of toilet paper in a store.

(Source: Deloitte, 2017)
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TaaS— Toilet Paper as a Service
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CONSTANT INCREASING EXPECTATIONS

WHERE EACH NEW AND AMAZING EXPERIENCE
BECOMES THE STANDARD TO WHICH ALL
OTHERS ARE COMPARED

7N

“IF1T CANPAY SEAMLESSLY WHEN | TAKE AN
UBER, WHY ISN'T IT THE SAME WHEN |
PURCHASE MY GROCERIES?”

FJORD, 2016
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IDENTIDADE LIQUIDA

July 2018 (Source: Copenhagen Institute for Futures Studies)
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E SE O NOVO
LUXO FOR

E se os gastos de luxo
estiverem mudando de coisas
tangiveis para transformagoes
pessoais, onde um eu melhor
se torna o  produto...



THE EXPERIENCE ECONOMY

The shift from commodities to transformations.

Customization Coach Commoditization

Customization Stage | Commoditization

Customization Deliver | Commoditization

Customization Make | Ccommoditization

Extract

Copenhagen Institute for Futures Studies
Instituttet for Fremtidsforskning

(Source: Pine & Gilmore, 2015)



Intimate Retail

Copenhagen Institute for Futures
Studies
Instituttet for Fremtidsforskning

Tempo

Requisito basico de intimidade

Um EU Perfeito / Mundo
FACA OTEMPO RUIM IR EMBORA!

Um Melhor EU | Mundo

PROMOVA OS BONS MOMENTOS
QUE UM EU MELHOR PRECISARIA

July 2018 ‘ | (Source: Copenhagen Institute for Futures Studies)



Intimate

July 2018

THE FIFTH ERA OF RETAIL
BRANDING IS HERE

Retailers must make the leap from providing experiences and relationships to providing profound intimacy.

Copenhagen Institute for Futures Studies
Instituttet for Fremtidsforskning

INTIMACY

RELATIONSHIP

EXPERIENCE

PRODUCT

(Source: FJORD, 2016 modified by (JFS 2018)
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FUTURES STUDIES / FORESIGHT
Scan and monitor

(Radar)

INNOVATION
Proactive / Sieze opportunity
(Sword)

RISK MANAGEMENT
Plan / React
(Shield)
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AMPLIANDO NOSSA PERSPECTIVA
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HEAD DO CIFS LATAM
PKR@CIFS.DK "~

FACEBOOK: CIFS BRASIL
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