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Want to flip a coin with me?

Head you win 10 Brazilian Real

Tail you lose 10 Brazilian Real
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Loss aversion is one of the hundreds and more biases

Ambiguity effect Functional fixedness Ostrich effect @ NUDGE UNIT'

Anchoring Focusing effect Qutcome bias /N @ o NE SIEPAT TiMe
Attentional Bias Framing effect Overconfidence effect

Availability heuristic Frequency illusion Pareidolia M T RAVSMITTER. ﬁ F RAVING
Availability cascade Gambler's fallacy Pessimism bias e

Backfire effect Hard-eazy effect Planning fallacy = H ABirS

Bandwagon effect Hindsight bias Post-purchase rationalization @ e MMED A(.Y
Base rate neglect or Base rate fallacy Hostile media effect Pro-innovation bias E '

Belief bias Hyperbolic discounting Pseudocertainty effect Qi E f,°

Bias blind spot llusion of control Reactance y "\g) N 0STALGIA
Choice-supportive bias Hlusion of validity Reactive devaluation e

Clustering illusion lllusory correlation Recency bias m D EFART

Confirmation bias Impact bias Recency illusion S q@ F “RN_“S
Congruence bias Information bias Restraint bias EUPROGTY

Conjunction fallacy Insensitivity to sample size Rhyme as reason effect & R L iE 055 AVERSION
Conservatism or Regressive Irrational escalation Selective perception ; g L =
Conservatism (Bayesian) Just-world hypothesis Semmelweis reflex $ i e

Contrast effect Knowledge bias Social comparison bias &2 :?&;;?:’fi
Curse of knowledge Less-is-better effect Social desirability bias T i s e
Decoy effect Loss aversion Status quo bias ] v e ASYNESS
Denomination effect Mere exposure effect Stereotyping % E ‘
Distinction bias Money illusion subadditivity effect ': E MTiON

Duration neglect Mural_credeptlal effect Subjective validation = B @ N ——
Empathy Negativity bias . Time-saving bias

Endowment effect Neglect of probability Unit bias - R SRR B -$ OMPARTMENTALIZE
Essentialism Normalcy bias Well travelled road effect © c oo
Exaggerated expectation gﬁ:;:;-z;cap;ecmnw effect Zero-risk bias ﬂ’ﬁ’ s ALIENGE o NGAGEMENT
Experimenter's or Expectation bias | - 8 E edpvadioi

Optimism bias’
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You said bias?

Donations were 3XS higher with eyes
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From behavioral insights to nudge:

How to use social norms to encourage people to pay in time?

www_hmre_ gov.uk
Dear SirfMadam Date of issue 4 August 2011
Reference REFERENCE NUMBER

Please pay £993993399539 95

QOur records show that your Self Assessment tax payment is overdue.

It is easy to pay. Please call the phone number above to pay by debit card, credit card, or
Direct Debit.

You can also pay using intermet and telephone banking. For more information on when and
how to pay, go to www.hmrc.gov.ukipayinghmrc

If you don't believe that this payment is overdue, please contact us on the number above.

If you have already paid, thank you. If not, please act now.

www_hmrc.gov.uk
Dear SifMadam Date of issue 4 August 2011
Reference REFEREMNCE NUMBER

Please pay £5939539359999 99

Qur records show that r Self Assessment tax payment is overdue.

Nine out of ten people pay their tax on time.

It is easy to pay. Please call the phone number above to pay by debit card, credit card, or
Direct Debit.

You can also pay using intemet and telephone banking. For more information on when and
how to pay, go to www.hmrc.gov.ukipayinghmrc

If you don’t believe that this payment is overdue, please contact us on the number above.

If you have already paid, thank you. If not, please act now.
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Nudge rely on behavioral economics )

' ; “A Nudge is any aspect of the choice

% &T}'\N\-MMM‘M i architecture that alters people’s behaviour in a
.......... predictable way without forbidding any options

"""""" %& or significantly changing their economic

%‘r incentives.”

BEKAVIORAL
BEONOMIES

Understand how real people
make real decision in real
world
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The learnings of behavioral Economics )
The FIRST Big Learning The SECOND Big Learning
Moreover, these irrational behaviors of ours are
We are not rational neither random nor senseless.
agents maximizing They are systematic,
self-interest... And since we repeat them again and again,

predictable

...but only fallible
humans driven by
impulse, habits, and
herd mentality. We
are easily confused
and often
inconsistent...

"
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From academics to practice

J

g Behavioural Insights and Public Policy e» OECD
. y Institutions applying Bl to public policy around the world

Nobel Prize in Economics Nobel Prize in Economics
2002 2017
Daniel Kahneman, Richard Thaler,
behavioral Economics Nudge
Richard H. Thaler
Cass R. Sunstein

THINKING,

FAST ... SLOW NUdge
ez ’M Source: OECD Research (2018)

DANIEL

Institutions inside government Institutions outside government Multi-national organisations

Improving Decisions
About Health, Wealth,
KAHNEMAN and Hipriiions:
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Copyright © BVA Nudge Unit @/NUDGE UNIT



—

Nudge and behavioral insights for public policies in France

Liberté Fg iité - Fral
REPUBLIQUE me;usp

Premier ministre

S PC RETARIAT
GENERAL POUR
LA MODERNISATION
DE L'ACTION
PUBLIQUE

transformation publique

&P

| I-P Direction interministérielle de la

Stephan Mariam Laurianne
Giraud Chammat Vagharchakian
l ‘I
Marc Marie
Pichot de La Marandais Dubus
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NudgefFrance

Nugge  Nudge

Challenge
Challenge  ppRis 2024

COP21 %dﬁ*

- NudgeFrance
= NUDGE CHALLENGE

2017

Responsible food
consumption ‘

NudgeFrance

NUDGE CHALLENGE
2018
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How to use behavioral insights and create nudges?

1 T 2 XD ST

|

TESTING
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The first Nudge experiment in France

How to accelerate
the change of behavior of French tax payers

from paper form to online declaration

=

Impots.gouv.

= DECLARATION DES REVENUS 2012 =

p—— et e e
1 = W o

NUDGE U N I T_r (‘J i I-mioh interministérielledela T | ierion stnenate oes
/E @mrmmm publique FINANCES PUBLIQUES
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NOTICE POUR \ ]US:: ;\.[ZIEHA OMPLETER D EC LA R E I_ ]: G N E

LA DECLARATION DE REVENUS 2012

Catte notice  é16 simplifide ot amélioréa pour micux répondre & vos basoins, on veus donnaat los infor- DECLARATON EN LIENE
mations répandant aux questions lles plus fréquentes et en vous signalant les nouveautés importantes
Pour ablenit les notices wmplétes et des renseignements omp kmentaires : consulies be site impots.gouv.ft

NOUVEAUTES | CALENDRIER. SMARTSHONE

LES NOUVEAUTES DFCIAREZ YOS REYENUS SUR IMPOTS.GOUY.T]
Justificatits
LES NOUVERUTES DE ZO7.
oindie wos ju POUR YOUS SUMPLIFIER LA DECLARATION EN LIGNE
nd TN UL POHIEE !
T et

CHOISIR UN MOT DE PASSE
CESTE E
P

LE CALENDRIER
RAPPEL: DATE LIMITE DU DEPOT PAPIER lund
MAIS DECLAREL EN LIGNE... DECLAREZ PLUS TARD ! o Lt 4 PULK LE LALELL
. PN 5 e b,
e 7 juin .

&
u plus tard le 11 j et g b

mard 10 jun,

It

+ 1.1 million online tax
( return vs 201
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How to encourage citizens to go vote in France? j

all.SFR 3G 7/4 - 11:24

" Messages Modifier

" Le maire que vous
souhaitez peut perdre
si vous ne votez pas.
VOTEZ aux élections
municipales les 23 et
30 mars. L'équipe en g

charge de la campagne 6 (0]
) QuideVoter ) 4% ul ' '

71%

+ 7%

turnout rate at the 2014 election

@ C."‘:]e,‘:%‘jll{;é” ) “Envoyer

—
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How to increase cleanliness in public transports?

Bin use X2

Ashtray use X2
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How to entice children (11 — 19 y.0.) to buckle up in school buses

Son Inkrsdect L1 Carclesion
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P e b e

. DANS LE CAR,SANS CEINTURE
1 BLESSE TOUS LES 3 JOURS

Seatbelt use X 2,4
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How to help people to go the right way
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How to encourage to join HeforShe (UNOPS Gender equality program)

& NNy
+ HeForShe - IMPACT  MOVEMENT & )

ke HeFor She

YOUR PERSONAL
Teaming up for safe spaces online! INVITATION

SHARNE

@WUN 537
WOMEN E3 COMMIT TO GENDER EQUALITY GET INSPIRED

Are You #HeForShe?

AEIORNES

1000 registrations/day

4 % ; ‘
. )
B UL 13
L S Students Rally 5000 Commitments in Pakistan
¥

JOIN THE GLOBAL MOVEMENT
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The 1°" Nudge Building is in Paris for sustainable behavior

Pommeay de douche

DYNAMIQUE

—
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And some more experiments to run

E _. Texting | MAIRIE DE PARIS &
rerosnaue renens: | @ N Urban cleanliness

%sécurité
routieéere

driving

’ < ;..\'i ;':-‘ 3 %
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\,JE.. Oty Patient R

L'eau. Un service public

compliance
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Safety
at work
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35 candidates, 7 laureats

)
o
o
o
)
Anftibiotic reduction Check and money use Fighting stereotypes
reduction at work
® . >
a @ (’3 -
“ I =
. Il
Children’s sleep Encouraging physical  Enhance circular Global warming
activity economy
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https://thenounproject.com/term/medicine/1937692
https://thenounproject.com/term/checkbook/1678559
https://thenounproject.com/term/handicap/583183
https://thenounproject.com/term/sleep/1455820
https://thenounproject.com/term/warrior/99578
https://thenounproject.com/term/eco-technology/806389
https://thenounproject.com/term/pollution/745698
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